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 Sept 8, 15, 22, 29  2016—[FAB]ulous Advice 
Check your Twitter or Facebook for advice from our professional members on career and education topics 

 

 Friday, September 9, 2016 
Strong Women in Sports Summit—Networking and Educational Event 

fabsportsorg.wixsite.com/faborg/strong-women-in-sports-summit 
 

 October 19, 2016 
Networking with [FAB] at Spartan Volleyball 

Free event at Jenison Field House—Network with Professional and Student Members while taking in a Spartan 
Volleyball Game—For Free 

fabsportsorg.wixsite.com/faborg/events 
 

 There is still time to register for [FAB]’s first Networking/Educational event, the 
Strong Women in Sports Summit, coming to Cooley Stadium in Lansing, MI next Friday, 
September 9th.  The event will run from 9am-3pm and will include breakfast and lunch.  
The $25 Professional price and $15 student price includes 
both meals and 10 female speakers on topics relevant to 
women in business, especially those in sports.  For specifics 
on the speakers or their topics, or to register for the event, 
log on to www.fabsportsorg.wix.com/faborg and click on 
events.  Use promo code: Back2School for $5 off the stand-
ard pricing mentioned above! 

[FAB] 

With a new school year and a new season upon us, [FAB] is here to make sure that you make the most of this new start.  Here 
are some things we hope will help you along the way: 
 
Make new relationships, but be sure not to burn bridges: Whether it’s eating with a different group in the lunch room or sitting in a 
different spot in class, putting yourself around new and different people usually leads to new contacts which can only open more 
doors.  Once you’ve met these new people, chances are there is at least one who has the sports bug in common with you.  We 
can’t stress it enough: the sports industry is based predominantly on WHO YOU KNOW,  so meeting more people will only enhance 
your network of contacts.  But while you’re putting all this energy into expanding your network, don’t forget to do regular mainte-
nance on the valuable relationships you already have.  Remember the folks that got you to where you are.  Even if you’ve left a job 
lately for the next step in your career path, it will serve you well to maintain the relationships you made at your previous job…they 
hired you, so they saw something in you…you never know when that relationship may come in handy again. 
Be a leader: This seems like an obvious one, but it’s value is immeasurable.  If you’re not already, turn yourself into the team mem-
ber that your boss or professor can always count on.  Challenge yourself to get to work 15 minutes earlier than you normally do.  
Volunteer to be a team leader for the next group project.  And above all, lead by example.  Don’t participate in office or classroom 
gossip.  It’s tempting sometimes, but participating in gossip only shows your leaders that your priorities are in the wrong place and 
that you cannot be trusted with sensitive or personal information, and those around you won’t see you as someone they can con-
fide in.  Stay above the fray and good opportunities are bound to find their way to you.   
Set goals: Ecowellness.com says that people who write down their goals are 80% likelier 
to achieve them than those who don’t.  Why not make yourself the 80%? Try setting 
goals for your quarter or your semester that include home life, school or work, and goals 
for your personal life.  Make sure the goals are both attainable and measureable to 
make sure that when you make progress that you can reward yourself and see how far 
you’ve come.  Being able to self-evaluate and see where your life needs improvement is 
a talent that will get you far in your career, and setting and achieving goals is a great 
way to make positive change! 
Go outside your comfort zone: It’s reasonable to assume that having a plethora of tal-
ents and areas of experience can only help your marketability in a career search or even 
on your journey up the ladder at your current job.  Maybe there’s a department in your 
office looking for help or a networking group you’ve been meaning to join.  Taking a step 
outside of your normal activities can widen your realm of expertise and show employers 
or interviewers that you’re flexible, willing to help and able to learn new things.  It can be 
exciting to see what more you’re capable of…we challenge you to challenge yourself! 

How to get ahead this Fall 
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Everyone has heard the phrase “don’t burn bridges.”  It actually seems to be more common of a topic these 

days than building those bridges, which is imperative for launching your career as well as continuing to grow profes-
sionally. 

My real-life experience with building relationships came at the Chicago White Sox Sports Marketing & Ca-
reer Fair in 2013.  I attended the event to meet aspiring sports industry professionals and employers as well as show 
my sister, who was going into her sophomore year of college at the time, the importance of having a solid résumé and 
building connections within the industry.  She got a lot more out of the event at first.  However, months later, the event 
led to an internship with my hometown team. 

While I chalked it up as a “right place, right time” situation, my undergraduate experience allowed me to 
develop a skill set and background that made me a perfect fit for the team.  I was a two-sport athlete majoring in 
Spanish and public relations at Saint Mary’s University of Minnesota, while also gathering experience through multiple 
on-campus jobs and involvement in student organizations. 

Three years later, I have my dream job with the White Sox, presently as the Senior Coordinator of Public 
Relations.  As someone who has always been on the move, I love that my responsibilities allow me to work with a 
variety of colleagues and organizations and cover an array of topics, including: communicating the team’s off-the-field 
efforts and initiatives, planning the annual SoxFest fan convention that welcomes thousands of fans over the three-
day event, spreading awareness of promotional nights and player feature stories, overseeing the team’s in-park mar-
ket research program, assisting the game operations team with content for pregame activities, activating the Sox 
multicultural community outreach initiative and editing content for programs, newsletters and marketing materials.  It’s 
safe to say that no day is ever the same for me, which is one aspect that I enjoy most about my job. 

On the other hand, the most challenging part of my job is when I leave the ballpark.  After landing my in-
ternship with the White Sox, I was eager to prove myself to be an invaluable member of the team.  The phrase “work-
life balance” was an unfamiliar term to me until more recently.  This remains a challenge for two main reasons.  First, 
my family is a group of life-long White Sox fans who love knowing what’s new with the team.  Second, Chicago is an 
iconic sports city littered with entertainment and messaging that I constantly connect with ideas and opportunities for 

the Sox.  I was plenty aware of the long hours before I started my professional 
career, but no one mentioned how much my work could impact my perspective of 
everyday happenings and messaging. 
Oddly enough, being unable to “turn it off” has been an opportunity for profession-
al growth by developing my understanding of what works and what doesn’t for 
trends, campaigns and messaging.  It also allows me to bring a new perspective 
to a male-dominated industry that views women and children as opportunities to 
grow an existing fan base.  Next time you see an ad, tweet or commercial that you 
like, think about what may have inspired it, who it will resonate with and why it 
works or doesn’t work.  Then, either try to turn it off or use that as conversation 
starters next time you’re building bridges. 
Julianne Bartosz, Chicago White Sox Senior Coordinator of Public Relations 
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